


FACEBOOK 

With more than 1 billion users, facebook remains the most popular social media 
platform around. 

 

Facebook is currently the most popular social networking site with an estimated 
750,000,000 unique monthly visitors, according to eBizMBA. 

 

41% of B2B companies and 62% of B2C companies have acquired a new customer 
from facebook. 



Get found by visitors searching 
for your products or 
services 

Create a community to 
connect and engage with 
current and potential 
followers 

Promote your marketing offers 
to convert followers into 
leads and customers 

 



TERMINOLOGY 
Application: A program that allows users to share content and interact with other users. 

EdgeRank: An algorithm used to determine what content is shown in users’ news feeds. 

Fan: A Facebook user who chooses to “Like” a business page. 

Friend: (n) A personal connection on Facebook; (v) To add a user as a connection on your 
profile. 

Friend List: An organized grouping of friends. 

Group: A collection of Facebook users with a common interest. 

Insights: The metrics feature within business pages to analyze the performance of your 
content. 

Like(s): (v) To “Like” a business, or to become a fan of that business page; (v) To “Like” a 
comment or post within a business page or profile; (n) The number of users who “Like” 
your page. 



TERMINOLOGY 

Network: An association of Facebook users based on a school or workplace. 

News Feed: An aggregation of friends’ status updates on your own homepage. 

Page: Official presence for public figures, artists, brands, businesses, places, 
entertainment, causes, or products to share information and interact with fans on 
Facebook. This is how businesses can use Facebook to organically drive traffic, 
leads, and customers to a website. 

Profile: Presence for individuals (not businesses) to share information and interact 
with friends and organizations. 

Timeline: The core of a profile or page that aggregates new content posted such as 
status updates and recent actions. 

 



WHY USE FACEBOOK? 

Attracting visitors on a social media site such as 
Facebook is a fundamental first stop in an individual’s 
journey to becoming a delighted customer of your 
business. 



CREATING CONTENT 

Post a variety of content, from photos and status updates, to videos, events, and 
polls. Ask your audience questions and have them post their answers in the 
comments section of your post. Not only does this engage your current fans, it will 
make the post visible in the news feeds of your fans, thus increasing your reach to 
their friends who may not yet know about you! 



TRY OUT GROUPS 

Groups on Facebook are slightly different than business pages. In some 

cases, it makes sense for a business to create a group as well. The main 

difference between a business page and a group is that pages represent 

a brand, while a group is a place for a community of people to discuss 

common interests. A group is essentially a page that is used as a chat 

room for a specific group of people. In a group, members can post all 

kinds of content just like on personal timelines and business pages. 



DON’T OVERSELL YOUR PRODUCT/BRAND 

Follow the 80/20 rule 

 

If you post 5 times week, only 1 of the posts 

should be a sales message, the rest should 

be useful or fun content 



CREATE CUSTOM TABS 

You can create and leverage custom tabs 
which are accessible via the ‘Views & 
Apps’ section of your page.  

These are like landing pages within your 
facebook page that can be used for 
calls-to-action, to feature current 
promotions you’re running, and much 
more. 

Learn more or create your own at: 

https://developers.facebook.com/apps 



ADD MILESTONES 

Facebook now has a feature that allows you to post milestones, like anniversaries, fan 
growth, award wins, and other accomplishments via your status updates. 



INTEREST LISTS 

Consider experimenting with Interest Lists by creating awesome lists in your industry; 
promoting the ‘Add to Interest Lists’ button on your Facebook page; creating 
content about industry news so your updates are the first to show up in any lists 
your business is apart of; and creating a must-subscribe, content-rich Facebook 
presence. 



STAR OR HIDE POSTS 

!  Modify the items in your page’s 
timeline to highlight certain 
posts more prominently than 
others. By selecting the drop 
down arrow on individual 
stories, you can make them 
wider and more prominent on 
your page by clicking the star 
icon, or hide them from your 
timeline (or delete them 
entirely) by clicking on “hide 
from page.” 



FACEBOOK ADS 

Cost-per-click (CPC): This method is as simple as it sounds, charging you for when 
someone clicks on your ad. 

Cost-per-mile (CPM): This method charges you per 1000 people who see your 
advertisement. 



CAMPAIGN STRATEGY 






